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Background

The challenge

Lambretta Watches capture the feeling of
freedom, fun and independence that you get
from riding a scooter. With Lambretta, you
know you’re wearing a unique, stylish and
timeless watch. They are perfect for every
mood or occasion, always conveying attitude and joy.

The initial challenge for Capella Industries
was that they were working with an existing
website that was not yet mobile responsive.
Despite steady traffic to the site, conversion
to sales was minimal, which resulted in a
low turnover from online sales, and a consequent lack of resources for further investment in e-commerce.

Lambretta Watches is one of several brands
owned by Swedish group, Capella Industries
AB. A global brand with more than 80 unique
designs, all representative of Lambretta’s
retro, yet modern, twist on the swinging 60s.
From formal, classic and elegant to fun and
trendy. The Lambretta brand dates back to
the famous Italian scooter of the same name,
produced between 1947-1971; an icon of its
era and popular among the Mods.

The solution
Webmind created an online shop for Lambretta Watches, based on Umbraco CMS
and Ucommerce module, and established
a strategic plan for converting more traffic into sales. They also created a flexible
e-commerce platform with the capacity
for additional online shops for the Capella
Industries group’s other brands.

The project
The brief for this project was primarily to establish an e-commerce solution for Lambretta Watches, but it would also form the basis
for future e-commerce sites for the Capella
Industries Group’s other brands. There are
already three new e-commerce sites in the
pipeline.
In addition to the actual online shops and
e-commerce solutions, Webmind also
provides the Capella Industries team with
ongoing strategic advice - for further development of the online shops and to help
convert more traffic into sales.

The results

Through right prioritisation and by cost-effectively creating a new, mobile responsive
design and interface, based on a flexible
platform, Webmind managed to increase
conversion into sales. In addition, the new
platform has the capacity for gradual further
development of the group’s e-commerce
strategy.

www.lambrettawatches.com

MADE BY WEBMIND
Webmind is a digital agency in Gothenburg, Sweden, highly specialized in building solutions on Umbraco and Ucommerce.
Since 2004, Webmind has created exciting
and creative web solutions for companies
that want to build efficient brands, increase their business and make a positive
impact. Since 2013 focused on Umbraco
and there after Ucommerce.
Webmind is Umbraco Certified Partner and
Ucommerce Power House.

Ucommerce and Umbraco was
the perfect fit for Lambretta.
We loved working with this
project and it has given the
client a flexible and cost efficient solution to grow together
with over time.
Jens Josefsson, CEO Webmind

Ucommerce brings content
and commerce together
Ucommerce is the market’s leading .NET based
commerce platform, with the focus on bringing
content and commerce together.
Through seamless integration with the world’s
leading web content management systems,
Ucommerce provides a commerce platform that
leverages all the capabilities of your WCMS.
Ucommerce is a global company empowering
more than 3,000 websites worldwide. The company
is headquartered in Denmark and maintains local
offices in USA, United Kingdom and Australia.

DENMARK HQ
Ucommerce ApS
Vestergade 58N
DK-8000 Aarhus
Tel.: +45 61 799 997
E-mail: info@ucommerce.net
www.ucommerce.net

USA

New Hampshire
Tel.: +1 603 674 3144
E-mail: sales-us@ucommerce.net

UNITED KINGDOM

Reading
Tel.: +44 07477 984788
E-mail: sales-uk@ucommerce.net

AUSTRALIA

Sydney
Tel.: +61 406 828 305
E-mail: sales-anz@ucommerce.net

